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0. B. XapueHko, C. N. XapuyeHko
KNMo4Y0oBI AETEPMIHAHTU MMOBAJbHUX MPABOBUX IHCTUTYTIB (®ITIOCOPCHLKUIA ACIEKT)

BcTtyn. B cratTi 06r'pyHTOBYETHCS TE3a, LU0 3 04HOrO GOKY, NPaBOBi IHCTUTYTU BUKOHYHOTb KOHKPETHY 3aKOHOAaBYO-NPaBoBY yHKLj0. 3
iHWoro OoKy, cuna 3akoHy MoXe GroKyBaTUCS 3 MOMITUYHUX, EKOHOMIYHMX YM iHLUMX YMOBHWUX MPUYMH. Y cy4acHOMY rnobansHomy
npaBoBOMY COLjiyMi cdhopMyBaBCS 3aranbHui obpas NpaBoBUX IHCTUTYTIB, SIKUIA, SIK €AMHA MOAenNb, KHaKNaJaeTbCA» Ha iHLUI, iCHyHouYi B
HbOMY, MoAeni, HIbUTo «nigraHsitoum» ix nig cebe. «MpaBoOBUIA IHCTUTYT», SK TakuUA, BUKOHYE CBOK KINACUYHY (PYHKLIiIO SIK MexaHi3m Ta
CYKYMHICTb NpaBuI, LLO PErymioTb Ty YM iHWY cdepy AISNbHOCTI, SK cneujianbHUA, 3akpinneHnii y HopMaTUBHO-MPABOBKX akTax PidHOro
PiBHS, NOPSAOK PErynioBaHHSA CyCriNbHUX BifHOCWH, 3aCHOBaHWI Ha BCTaHOBMEHMX Ta 3abe3neyeHux AepxaBok NpaBoBUX 3acobax.
mobanbHWn NpaBOBUIA IHCTUTYT PEryne CycninbHi BiAHOCUHM, 3aCHOBaHi Ha BCTAHOBMEHUX Ta 3abe3neyeHux TUM YU iHLIUM
ob'egHaHHAM gepxaB npaBoBux 3acobax. MeTow [aHOro AOCHiMKEHHS € KOHLenTyanisauis KroYOoBWX OEeTEepPMiHaHTIB pPO3BUTKY
rnobanbHUX NpaBOBUX IHCTUTYTIB Ta eKcnnikauis AaHoro TepMmiHa B pamkax Cy4YacHoro couianbHo-ginocodcbkoro Ta ginocodcbko-
npaBoBoro Auckypcy. Knio4yoBumM 3aBOAaHHAM CTano OCMWUCNEHHS peHOMeHy rnobanbHUX NpaBoOBWUX iHCTUTYTIB Ta Oro BMMMBY Ha
cyyacHun rnobanbHuii npaeoBui couiym. CouianbHo-dinocodcbkuii Ta ginocodcbko-NpaBoBUi METOAONONYHI NPUHLMN [O3BONUMK:
pPO3rNAHYTU rnobanbHi NPaBOBi IHCTUTYTW, iXHIO CTPYKTYPY, MeXxaHismu hopMyBaHHS coLlianbHMX 3B'S3KIB Kpi3b MPU3My Cy4acHoOro
CycninbCTBa, NIOAWHW, KynbTypW, penirii, npaea; BUABUTM 3B'A3KM rNobanbHUX MPaBOBMX IHCTUTYTIB 3 iHWMMW siBULLAMW NpaBa;
3adpikcyBaTn KOTEPEHTHICTb CHOPMYNbOBaHUX Ta koaudikoBaHMX NpaBoOBMX HOPM 3 6a30BUMK igesAMM Ta MOpanbHUMK LinsMu, LIO
nexaTb B iXHili OCHOBI; OHOBWUTW MOHSATIMHUIA anapat couianbHoi dinocodii Ta dinocodii NpaBa B YacTWHI TpakTyBaHHA MPaBOBMX
iHCTWTYTIB. Y pe3synbTaTax AOCNiAXEHHS [JOBEAEHO, IO KIOYOBi AeTepMiHaHTU rnobanbHUX NpaBoOBMX iHCTUTYTIB € BiJoGpPaXKeHHAM
rmobanbHOi cMcTeMn MnpaBa 3 TOYKM 30py il CTPYKTYpW, a TaKoX MOriku ii po3BUTKY. JIOriYHi 3B'A3KM MK CTPYKTYPHUMMU NaHKaMu
rnobanbHUX NpaBoOBUX IHCTUTYTIB BCTAHOBMIOIOTLCA 3@ YMOBU CTBOPEHHS HaNCTIlKiLWOi rmobanbHoi HagdepkaBHOI NMpaBoBOi CUCTEMM.
Takuin noriyHWiA 3B'SI30K BM3HAYAETbCS XapaKTepoMm, oO6CsArom, SKIiCTHO Ta 3MICTOM CyCRifbHMX BIiOHOCWH, Ha nepwuvin nornsig
onocepeakoBaHWX NpaBoM. Y AWCKYCii NiATBEPMKEHO, WO rnobanbHi NpaBoBi IHCTUTYTU MOXYTb CCPOPMYBaTUCS Ha CTUKY Pi3HUX
HafHaLioHanbHUX Ta Hag4epXaBHUX YTBOPeHb, 06'eAHaHb, CNinok, anbsHciB. BoHW npeacTaBneHi Sk CyKynHiCTb IOPUANYHUX HOPM, LLO
perynioTb BiAHOCUMHW yCepeauHi Lux yTBOpeHb. Y BUMCHOBKaxX [0OBEAEHO, WO KMHYOBMMMU AeTepMiHaHTaMu rnobanbHuX npaBoBUX
IHCTUTYTIB €: MpaBoOBe perynioBaHHs HOPM Ta MNPOTOKOMIB Yepe3 HasiBHICTb MHOXMHW FNoGanbHUX HECXOXWUX MPaBOBMX CUCTEM;
HECMMETPUYHICTb HOPM HOPUAUYHOI BIAMNOBIAANbHOCTI, Ae TeopeTuyHa Ta NpakTU4Ha mMoAeni PUANYHOI BiAMNOBIAANbHOCTI YacTo He
KOPEnoTb Yepes cknagHICTb KOHCTPYKLT LinicHOI rmo6anbHoi npaBoBoi CUCTEMMU.

Knroyoei cnoea: npasosi iHcmumymu, ernobarsnbHi npasosi iHcmumymu, cydacHul enobanbHuli npagosuli couiym, ernobasnbHa npasosa
cucmema.
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AHomauyis. The article is devoted to the analysis of socially responsible consumption as a type of social responsibility, caused by the
rapid growth of the technosphere, i.e. the integration of technology into society and culture. The concept of "technosphere" reflects the
property of technology remaining in the form of local controlled objects creating an integrated environment. The current state of
technogenic civilization can be called a crisis due to the displacement of the natural by the artificial. A technized society, as a quasi-
natural formation, perceives the standards of technical activity as a natural horizon for the development of events. A socially responsible
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Introduction

Humanity's awareness of the growth of dangers and
risks in all spheres of life determines the search for ways
of minimizing and preventing them. The XXI century is
marked by the problem of confrontation between the two
worlds. One is formed by nature, without the participation
and influence of man. The other is an artificial world
formed as the result of human activity. Modernity is
associated with fundamental changes in the functioning of
the artificial environment, which separates man and
begins to develop its own laws. As a result, the artificial is
replacing the natural.

An important role in the invasion of the artificial is
performed by consumption. The special importance of
studying consumption is emphasized in the report of the
Stiglitz Commission (UN, 2009), which strongly
recommends that in the assessment of socio-economic
development and progress, the emphasis should be

made on the measurement of production (GDP), but on
the assessment of wealth, income and consumption. In
this regard, the study of the characteristics of consumption
and the identification of factors that determine their crisis
dynamics become relevant. The sustainable development
project makes one take a fresh look at the causes of the
crisis and look for ways out in the sphere of consumption.
The world community has identified social responsibility
as the most influential lever on the path to sustainable
development and provided its legal formalization
through the international standards I1SO 26000, ISO
14000, ISO 9001:2000, the UN Global Compact,
etc. Ukraine has committed itself to the
implementation of sustainable development. In Ukrainian
society, social responsibility has not taken its proper place
in the system of social relations, and has not become a
conscious and used norm. And the need for it is growing
rapidly. In this context, the relevance of the search for
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effective forms of social management on the social
responsibility basis to consolidate social order is
increasing.

The aim of the study is the analysis of socially
responsible consumption as a possible option to
overcome the crisis caused by the transformation of
technology into a determining factor in systemic
changes in modern society.

To achieve this goal it is necessary to perform the
following research research tasks:

1) analyze the essence and place of social
responsibility in the system of public relations;

2) consider the essence of the natural-artificial crisis in
the context of ontology and the theory of dialectics;

3) show the relationship between consumer lifestyle
and technocratic society;

4) assess the prospects for the use of socially
responsible kinds of behavior in overcoming the natural-
artificial crisis.

Research methods

The main provisions of the system of social
responsibility and socially responsible relations were
developed in the works of H. Jonas, |. Panarin,
X. Lenk, and others. Various aspects of the formation
and manifestation of social responsibility are covered in
the works of E. Giddens, V. Windelband, T. Parsons; a
close relationship between social cohesion and social
responsibility is in the works of E. Durkheim, the search
for the most effective means of goal-oriented behavior —
M. Weber.

T. Adorno, J. Delgado, K. Lorenz, H. Marcuse,
M. Heidegger, M. Horkheimer, K. Jaspers laid the
foundations for the crisis in the technocracy of modern
civilization, the unevenness of the processes of material
and spiritual development. The idea of "techno-
humanitarian balance" and the consideration of
civilizational crises as its violation, associated with the
acceleration of scientific and technological progress, is
formulated in the works of V. Vinge, R. Kurzwelil,
A. D. Panov, A. P. Nazaretyan and others. A. Adler,
A. Gehlen, H. Plesner, and others find the roots of the
crisis in human biological insufficiency, for which social
progress serves as compensation.

The constantly renewing diversity of the world of
technology, and its connection with natural and social
problems requires reliance on the philosophical principle
of complementarity, which makes it possible to carry out
methodological synthesis in the process of studying the
phenomenon of technology. The basis of the study is the
ontological characteristics of technology given by
M. Heidegger, showing the possibilities of technology in
the unity of man, society, and culture.

Research results

Responsibility as a philosophical category defines the
objectively necessary relationship between the individual
and society on the basis of their mutual obligations, which
are realized in conscious and volitional behavior and
activities, regulatory mechanisms. In a broad sense,
responsibility is one of the universal ethical regulators and
principles of any social interaction and organization.
Socially responsible relations are correlated with
the processes of effective democracy, which is
represented by the self-organization of the citizens
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themselves, their ability to make responsible consensus
decisions and the logic of coordinated collective actions
regarding the public good, harmonization of the interests
of different social groups (Stepanenko, 2009: 358).

Social responsibility is a category determining the
degree of free manifestation by a social subject of his duty
and right to choose, under specific conditions, the best
option relating to reality, based on the progressive
interests of society (Plakhotnyy, 1981: 8). There are three
most important foundations-characteristics of social
responsibility: the social subject, his freedom, and its
degree. The social subject in this definition implies an
individual, a social community, society, and, in the end,
humanity as a whole.

The object of social responsibility is various acts of
activity and behavioral practices that are implemented in
the system of social relations. Public awareness of the
importance of social responsibility is the key to certainly
expected achievements in this area. Due to the
peculiarities of this category, which is inherently
multifaceted, its understanding is not limited to any one
definition or concept. Social responsibility penetrates the
entire system of social relations, characterizes a certain
type of behavior, and recreates the level of culture and
moral qualities of a person and society.

The desire for a systematic vision of social
responsibility and its manifestations necessitated the
orientation of scientific research towards the simultaneous
study of the features of the social responsibility of an
individual, society, business, and state, applying to the
natural and the artificial.

For the first time, the ratio of "artificial and natural" as a
philosophical problem arose in Antiquity. In particular,
Avristotle defined some existing objects as those that exist
by nature, and others — due to other reasons. Everything
formed "by nature" has the beginning of motion and rest in
itself. On the contrary, what is artificially formed does not
have an innate impulse for change. In Antiquity, the idea
dominates, according to which the natural (nature,
cosmos) is an ontological value, and the artificial — only as
a "derivative" of it — is "secondary". At the same time,
nature and space are divine, animated, and sacred. In the
Middle Ages, the idea of the "creature” of nature prevails,
which loses the halo of divinity, acting as a peculiarly
understood "product” of God. Starting from the 15th
century the idea of replacing "short-lived" natural nature
with artificial "nature” becomes one of the fundamental
components of technogenic civilization.

By the XX century, the artificial world has become so
significant, influencing nature, that mankind began to
understand that the natural world must be protected.
There is no single technological complex on planet Earth.
However, within the framework of philosophical studies,
the artificial world is considered as a single object
(V. S. Stepin, A. P. Nazaretyan, E. S. Demidenko, others),
referring to the fact that the global level of some
technogenic changes has been reached.

Technogenic impact on nature proceeds in three
directions:

- direct technological modification of natural processes
and systems for the purpose of their economic use
(depletion of natural resources, territorial displacement of
biocenoses, etc.);
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- indirect (unpredictable and almost uncontrollable)
impact of the technogenic environment on the biosphere
through climate transformation (through technogenic
changes in the background radiation, chemical
environment, etc.);

- impact on living beings through a change in biospheric
cycles and interactions caused by the extinction of other
biological species (which triggers biospheric mechanisms
of self-regulation).

The technosphere as a manifestation of the artificial,
expanding farther and farther, steps on the natural and
thereby displaces man himself. An attack on nature in
general is associated with an attack on the moral nature of
man (Drotianko, 2021: 12). Technocracy marks the
beginning of the post-human era, in which there is less
and less of man and nature. Human consciousness does
not keep pace with progress. The dangers of the
technosphere are growing faster than man is getting
smarter.

E. Toffler's work "Future Shock" describes a
production cycle that establishes a cycle of death-rebirth,
accelerated renewal of things, thanks to which fashion is
created and its mobility is affirmed. The standards for
using things are changing towards one-time use or short-
term use, and then being replaced by a newer model,
which gives rise to a "throw-away culture". A whole
chapter is devoted to the issue of using a thing — "Things:
the throw-away society", in which he describes a new type
of relationship with things that do not imply getting used to
them: shopaholism, consumerism and throwing away.

The category of "old", which dominated in the
traditional culture is being replaced by the category of
"new." The new is precisely the permanently new, the
minimal new is the “other” at the moment of its
appearance, and the period of interaction with things
becomes as short as possible and is increasingly signified
only by the phase of familiarization. Hence there is the
growth of the pathos of disposable things, although their
quality and their price are often not commensurate with a
one-time appeal to them. The phase of parting with things
also undergoes similar changes: "... if the period of getting
used to a new environment is compressed in time, then
the period of weaning from the old conditions is also
reduced" (Toffler, 2003: 122).

J. Baudrillard states: "We are experiencing the time of
things: | want to say that we live in their rhythm and in
accordance with their continuous sequence. Today we
see how they are born, improved and die, while in all
previous civilizations there were things, tools or durable
monuments that lived longer than generations of people"
(Bodriyyar, 2006: 5). On the one hand, things reach moral
faster than physical obsolescence, which makes it
impossible to become attached to a thing, and on the
other hand, consumer products are often deliberately
intended to be short-lived, that physical aging occurs in a
much shorter time than its counterparts. "It is often more
profitable to replace a thing than to fix it. Therefore, it
makes more economic sense to produce cheap, non-
repairable disposable products..." (Toffler, 2003: 68).
Consumption also contributes to the further growth of
production, because the needs (real or constructed by the
consumer system) determine production.

Direct functionality, the high quality of a thing associated
with it, and, accordingly, its long-term use completely

contradict the discourse of fashion and consumer
culture, and therefore only symbolic functionality is
acceptable for this discourse. Quality is compensated by
quantity and symbolic utility. Today, the man — thing
relations are characterized by an ever-increasing interest
in the consumption of symbols and signs, a kind of
virtualization of a thing, which is noted by many
researchers of modern culture. That interest in the thing,
which has been known for many centuries of human
history, is now being modified into an interest in the
symbol of the thing. If a thing of the past demonstrated
status, class affiliation, or anything else of that kind, today
this function is not fixed in a thing: the meaning can be
anything, including negative, and the absence of meaning
is also possible. The thing turns into a text that, according
to the laws of postmodernism, is not obliged to educate,
contain or appeal to any intelligible idea at all. The
essence of the sign and symbol conveyed by the thing
can be understood only by the author of the idea, or by
some group associated with it: the thing as a text is of
interest in the light of the game process, which includes
fragments of texts from other cultures or subcultures.

It is no longer necessary for man to own a thing, he only
uses it, not trying to keep it for a long time, but changes
it immediately, as soon as a newer thing appears. An
illusion arises that the suffocation of traditional culture with
its hoarding is being replaced in our world by the anti-
suffocation of free consumerism.

Thus, the destabilization/degradation of the natural
environment is only one side of the coin of the problem:
the other is the formation of an integrated environment of
a new type. This is evidenced by the data that the
"techno-substance" in terms of annual mass turnover
exceeds the bio-substance of land by 1-2 orders of
magnitude, and the energy capacities of techno-
processes have already caught up with geological ones
(Balandin, 2005). In such conditions, the adaptive
apparatus of man is under double pressure, and in our
opinion, we are talking not only about the tension of
existing mechanisms but also about the need to develop
new ones. So, if the expansion of "classical" industrial
factors in the technosphere has been gradually unfolding
for quite a long time, then the modern rapid development
greatly complicates the preservation of the natural and
adaptation to the new technized reality.

In the sphere of the general public, various forms of
protest against consumerism are brewing. Further
searches within the framework of this topic can be
focused on the study of socially responsible attitudes in
the individual and public consciousness as a type of social
responsibility.

In order to introduce the principles of socially-
responsible consumption into everyday life, it is necessary
to make a comprehensive effort for the whole society.
First of all, it will be necessary to form socially responsible
thinking for all participants: the state, business, and
citizens. In this regard, the study identified the main
methods for the formation of socially-responsible
consumption from the standpoint of these three levels.

In order to prevent an increase in the anthropogenic
load on the environment, the state must control the
activities of economic entities and create the necessary
conditions for the formation of socially responsible
consumption. Regulation of the activities of companies by
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the state can be both voluntary and mandatory. The main
methods can be the following: legal regulation;
development of national standards; development of social
advertising.

In order for a business to fully express itself as a
supporter of socially responsible consumption, it needs to:
raise standards in the industry, review business models
and processes by major manufacturers, implement
circular economy models and increase supply chain
transparency (observance of ethical principles throughout
the supply chain).

For civil society, the following are the main methods of
forming socially responsible consumption: downshifting,
freeganism, anti-consumerism, primitivism, and enathism.

The ideas of rationalizing home space are becoming
very popular: minimizing things, and the possibility of
transforming them in order to increase functionality.
Another option is to go into creativity, allowing one to shift
personal interests, and not external relations with things.

The efforts of anti-consumer (highly artistic, highly
intellectual, humanistic, etc.) tendencies are absorbed by
what these efforts are directed against. The world of
consumption appropriates the subversive movements of
thought and action, makes them serve its own purposes,
subjecting them to recoding, commoadification, that is,
turning into a market commodity, as a result of which the
former subversiveness disappears from them. It is able to
neutralize not the social ideas and slogans themselves
that call for specific actions, but their image, a symbol,
from which the ideological potential that was once
inherent in them is eventually forced out.

Using the example of the creation of a "capsule
wardrobe" (S. Faux), one can see how the legalization of
anti-consumer ideas ends with a real consumer: from the
idea of limiting the number of things in the wardrobe, this
movement goes all the way to a clearly fixed set of
clothing items, with specified brands and terms of
operation. All of these features strictly correspond to the
ideology of consumerism, and the individual himself is
deprived of the need for self-criticism, forming another
element in the series of consumers who manifest latent
consumerism disguised as anti-consumerism. The same
thing happens in the choice of styles. So, minimalism,
which seems to limit the number of things in the interior,
actually illustrates the same consumer-type behavior,
having at its disposal clearly marked objects, brands,
budget, and other features for its implementation. It is the
illusion of anti-materialism that becomes a part of modern
fashion.

A paradoxical situation arises, where consumerism is
hidden under the mask of non-attachment to things. All
this gives rise to a situation in the modern world that one
would like to call anti-suffocation because formally its
requirements are met: there is no getting used to the
thing, and the desire to possess fades into the
background.

The modern technocratic is insatiable in consumerism.
Therefore, the forecasts of scientists about the coming
ecological catastrophe are quite justified. The united
planet can seriously react to insane consumption in an
attempt to attract the attention of a greedy human
consumer who, armed with the idea of anthropocentrism,
neglecting ecology and turning nature from a thing-in-itself
into a thing-exclusively-for-us, ceased to be a reasonable
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person and began to feverishly use resources outstrip the
viability of the ecosystem. Nature began to be presented
as an area that resisted purposeful human activity, and
the tasks of science and technology were reduced to
finding ways to overcome this resistance.

Discussion

Permanent innovationism, expressed in the cult of
revolutionary continuity, is extremely harmful since with it
the new serves the development of culture and the
sociosystem, but their complete denial in favor of the
invented. The focus on progress should not be limited to
itself. It needs to have some kind of socially useful meta-
goal, a super-task, in relation to which progress is a
means, an instrument of achievement. The correct
formula is new is not for its sake, but "new is for society".
Any innovations require an assessment in relation to
themselves from the standpoint of the prospects that they
are able to give to man and society. The new should not
destroy the old, but improve or supplement it because any
socio-cultural development is limited by certain limits.

In this focus, the way is being paved for social
responsibility, which is not associated with a destructive
trend of cardinal destruction of the past culture and
sociosystem, but involves its systematic improvement. It is
necessary to move not forward to the progress of
technology, which turns into its intellectual, moral,
environmental, etc. costs, but upward movement, toward
the improvement of man, society, and culture. According
to the apt expression of V. Kutyrev, if progress is not
stopped, and death is not avoided, there is no need to
push it, but to rush it (Kutyrev, 2012: 86-96).

Society is called to develop, not to stand still, but the
process of development cannot be frozen by super-
conservatism, nor given complete freedom by boundless
innovation. Responsibility for the future is becoming one
of the key conditions for modern people to preserve the
future for future generations, given the threat of possible
environmental disasters.

Gradually, information about environmental
degradation is becoming a more and more public
concern, and the issue of socially responsible
consumption is becoming interesting and relevant not only
for consumers but also for businesses and the state,
which provide goods and services to citizens. Socially
responsible consumption is those actions and decisions
on a purchase that are connected with problems of
depletion of an ecological resource.

The transformation of the consumption model involves
awareness of the environmental, social, and economic
consequences of decisions made in the process of
consumption (Skyba, 2021: 150); the desire to eliminate
or minimize any harmful effects associated with the
consumption of certain goods and maximize any
beneficial, positive effects; taking into account the
requests of stakeholders and society as a whole when
making appropriate decisions; wilingness to assume
certain obligations and follow certain restrictions.

Conclusion

The modern relationship between man and the
environment is in a state of extreme disequilibrium. This is
due both to the growth of loads on its natural part and to
the hypertrophy of the technogenic component. The
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challenge of our time is the harmonization of the
development of the artificial world with the natural
environment. Processuality, flexibility, omnipresence
(penetration in all areas of human activity) of modern
technologies change the ways of production and ways of
consumption.

Socially responsible consumption involves the
purchase, use, and disposal of products based on
the desire of the consumer to minimize or eliminate
any harmful consequences of his choice and to
have the maximum beneficial effect on society. Socially
responsible consumption is comprehensively formed by
raising the level of responsible behavior of the state,
business, and individuals.
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M. A. AGucosa

COUMANBbHO-OTBETCTBEHHOE MNMOTPEBJIEHUE B YCNOBUAX OBOCTPEHUA NMPOTUBOCTOAHUA UCKYCCTBEHHOIO U
ECTECTBEHHOIO

AHHOTaums. CraTbs MOCBSLIEHA aHanua3y CoLManbHO-OTBETCTBEHHOrO MOTPeBrneHnss Kak BuUOa COLMAnbHOM OTBETCTBEHHOCTM,
06YyCnoBNEHHOro BYPHLIM POCTOM TEXHOCHEPDI, T.€. UHTErpaLmmn TEXHONMOTWii B 0BLLECTBO U KyNbTypy. [MOHATHE «TexHocdepa» oTpaxaeT
CBOVICTBO TEXHMKM HE OCTaBaTbCs B BMAE NOKarbHbLIX yrpaBrsieMblXx OGbeKToB, HO (hOPMUPOBaTL LENOCTHy0 cpedy. CoBpeMeHHoe
COCTOSIHME TEXHOTEHHOW LIMBUIU3ALMM MOXHO Ha3BaTb KPU3MCOM W3-32 BLITECHEHWUS] €CTECTBEHHOrO WCKYCCTBEHHbIM. TexHOreHHoe
06LLecTBO, Kak KBa3unpmpogHoe obpasoBaHue, BOCMPUHUMAET HOPMbI TEXHUYECKOI AeATENIbHOCTM Kak eCTECTBEHHbI TOPU3OHT PasBUTUS
coBbiTvin. TMonuTuka CcouManbHO-OTBETCTBEHHOTO MOTPEGMEHMs, MPOTUBOMOCTABMEHHAs AENCTBUAM KOMMEPYECKUX KOpropaLuui,
npecneaylowmx (MUHAHCOBO-OKOHOMUYECKE LN 3a cyeT OBLLeCTBEHHOro 6GrnarococTosiHUS, B 4YacTHOCTM B BOMPOCAX OXpaHbl
OKpyXXatoLLeii cpefpl, coumansHol cTpatudukaumm, 3asenseT o cebe kak ghopMa rpakaaHCKoro U NonmMTUYEcKoro AeNcCTauS.

Knroyeenlie crioea: UCKyCCMEeHHOe, €CIMecmeeHHoe, coyuarbHasi 0meemcmeeHHOCMb, CoyuanbHo-omeemcmeeHHoe nompe6breHue,
ycmolidugoe pasgumue, MexXHO2eHHas Yusunusayus.

M. A. AbucoBa
COUIANbHO-BIANOBIOANBHE CMOXUBAHHSA B YMOBAX 3AFOCTPEHHA MPOTUCTOAHHA WUTYYHOIO TA NPUPOOQHOIO

Betyn. XXI cToniTTa nosHayeHe npobremold NpOTUCTOSHHSA ABOX CBIiTiB. OAWH CTBOPEHWI MPUPOAOIO, iHLIMIA — LUTYYHWIA CBIT, O
YTBOPUBCS B pe3ynbTarti AianbHOCTI noauHu. MeTolo cTaTTi € aHarni3 couianbHo-BiANOBIAANbHOMO CNOXUBAHHSA K MOXIMBOIO BapiaHTy
NOAONaHHs KpU3Kn, BUKMMKAHOI NEpeTBOPEHHSIM TEXHOMOrii Ha OoaWH 3 BU3HAYanbHWX (PaKTOpIB CUCTEMHUX 3MiH Yy Cy4acHOMY
cycninbCTBi. [nga peanisauii gaHoi MeTu HeoOXigHO BUMPILWMTM Taki OOCMIOHUUBKI 3aBOAHHA: npoaHanidyBaTu CYTHICTb i Micue
couianbHoi BiAMNOBIAaNbHOCTI B CUCTEMI CYCMINMbHUX BiAHOCWH; PO3IMSAHYTUM CYTHICTb KPU3W NMPUPOAHOrO-LUTYYHOro 3 no3uuii Teopii
OianekTuku; nokasaTu B3aEMO3B'A30K CMNOXMBALBKOrO CrMOCOOY XUTTS Ta TEXHOKPATUYHOrO CyCninbCTBa; OUIHWUTM MepCrnekTUBM
BUKOPUCTAHHSA COLianbHO-BIANOBIAANbHUX BWUAIB MNOBEAIHKA ANs NOJONAHHA KpuM3uM NpUpPOAHOro-wtyyHoro. MeTogonoris
pocnigkeHHA. Pi3HOMaHITHICTb CBITY TEXHiku, LLO MOCTINHO OHOBMIOETLCS, ii 3B'A30K i3 MPUPOAHMMM Ta couianbHUMK npobnemamu
BMMarae 3BepHeHHs 40 inocodCbKoro NpMHLUMNY B3aEMOAOMNOBHIOBaHOCTI. PesynbTatn gocnigxeHHs. [lo XX cTonitta gopmyBaHHs
LITYYHOTrO LiniCHOro cepefoBullia npusseno o Aectabinisauii/gerpagauii npypogHoro cepeposuuia. [nsi BNpOBamXXeHHS NpUHUUMIB
couianbHo-BiANOBIAANbHOIO CMOXMBAHHS Yy MOBCAKAEHHE XUTTS HeobXigHO AOKMmacTu KoMMnekc 3ycunb 3 Goky aepxaBu, OisHecy Ta
rpoMagsiHCbKOro cycninbcTBa. PerynioBaHHs AepxaBoto AisnbHOCTI KOMMaHii Mae BiabyBaTuncs Ha AOOPOBINbHI Ta 060B’sI3KOBIN OCHOBI
3a JOMOMOro NPaBOBOro PerynoBaHHA Ta PO3po0KM HaLioHanbHUX cTaHAapTiB. 3 meToto nepexody b6isHecy Ha cTaHgapTy couianbHo-
BiANOBIAaNbHOI AiSnNbHOCTI, HEeOoOXiAHUM BMAAETLCS NIABULLEHHS CTaHAapTiB B ranysi BupobHuuTBa Ta cdepi HagaHHa nocnyr;
nepernsig 6GisHec-Mogenen Ta npoueciB BUPOOHWMLTBA i3 3BEpPHEHHSIM OO0 nepeBar BhpOBafXKEeHHS LMPKYNsipHOi ekoHomiku. [ns
rpoMagsiHCbKOro CycninbCTBa Nif BNSMBOM COLianbHOI peknaMyM MaktTb NOCUNIOBATUCA aHTUCNOXMBYI TpeHan. OBroBopeHHs.
3ocepepxeHicTb Ha nporpeci He Mae 3asHaBaTu abcontoTusauii. [NoTpibHa cycninbHO KopucHa MeTa-uinb, HaA3aBAaHHs, no
BiJHOLLEHHIO [0 SKMUX MpOrpec BUCTynae 3acoboMm, 3Hapsaasam AocsrHeHHs. [pasunbHa dopMyna — Uue «HOBE He 3apafu HOBOro», a
«HOBe Ans cycninbctBa». BucHoBku. [pouecyanbHiCTb, THYYKiCTb, MPOHUKHEHHS B YCi cdhepu MOACLKOI AISNBbHOCTI Cy4YacHUX
TEXHOIOTIN 3MiHI0ITb cnocoby BUPOOHMLTBA Ta cnocobu crnoxuBaHHs. CouianbHo-BignosiganbHe CnoXwBaHHA nepegbavae kynisnio,
BMKOPWCTaHHA Ta yTunisauilo NpoayKuii, Buxoasum 3 6axaHHa cnoxuBada MiHimidyBatu abo ycyHyTn Oyab-ski WKIANMBI HAcnigku horo
BMbOpy i MakcumanbHO 6MaroTBOPHO BMMMBATW Ha cycninbcTBO. CouianbHO-BignoBiganbHe CNOXMBaHHA KOMMIIEKCHO hOPMYETLCS
LUMSAXOM MiABULLIEHHS PiBHS BiANoBiAanbHOI NoBeaiHkv Aepxasu, 6isHecy Ta okpemux ocib.

Knroyoei cnoea: wmyyHe, npupodHe, couianbHa eidnosidanbHicmb, coyianbHO-8i0rnosidanbHe CroXusaHHs, cmarnul pPO38UMOK,
mexHo2eHHa yusinisauisi.




