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INTERACTION AS MORAL AND ETHICAL BASIS OF MODERN COMMUNICATION PROCESSES

Introduction. The article delves into the ethical and moral foundations of contemporary communication processes. The end of the XX century
and the beginning of a new era testified significant changes across all aspects of socio-economic life, mainly driven by the information
technology revolution. It is important to discuss the impact of these changes on society's future development, the social class that will drive this
society, and the characteristics of the "new man" of this era. Therefore, it is critical to search for guidelines on values and perspectives for
modern communication processes. The aim and tasks. The aim is an attempt to outline in general terms the main challenges and trends that
affect the transformation of the sphere of the spiritual and moral world of man in the information society. To analyze the status of interaction in
today's communication processes. To determine and reveal the advantages and disadvantages of modern communication practices that
radically change both society and man’s world as a social subject, the defining factor of society. Research methods include a dialectical
method that allows to reveal of the contradictory nature of communication processes and the logic of the sociocultural changes caused by them.
To achieve the goal, the author uses the methodological possibilities of systems, cultural-historical, and comparative approaches. Turning to the
conceptual analysis of such concepts as "communication”, "interaction”, and "dialogue" contributed to clarifying their content load. The scientific
research of domestic scientists in the fields of social philosophy, philosophical anthropology, ethics, and philosophy of culture became the
theoretical basis of the research. The social aspect of communication is important for the investigation of the moral and ethical basis of modern
communication processes. Research results. It is at the level of social relations, and interaction of social subjects that communication is
possible as, firstly, a universal system and, secondly, as a technical system. Social relations are organically interconnected with all social
subjects and with their interests, needs, values, norms, traditions, orientations, etc. Discussion. Modern researchers emphasize the difference
in identifying interaction and communication. Conclusions. If the communication message is impersonal, then the interaction is always aimed at
subject-subject interaction, filled with a partner's attitude towards another person, or a group of people. The article analyzes dialogue as one of
the forms of implementation of interaction.

Keywords: modern society, communication, interaction, dialogue, spirituality, spirituality.
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The article analyzes communications as a mechanism for the formation and development of corporate culture, and examines
the current practice of their application. Corporate culture is considered as an object of management, which is deliberately
influenced by the company's management in order to improve the efficiency of its activities. The author examines the impact of
communication levers of corporate culture formation on both the internal and external environment of the organization. Among
the functions of communications as a tool for corporate culture management, the following can be noted: broadcasting the
organization's values and mission; strengthening the coherence of activities; creating feedback; crisis and conflict management.
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Introduction

In today's world, culture occupies a prominent position
in human activity and prevails in all spheres of society,
gaining self-sufficient significance. It is a prerequisite for
social relations, communication and information
interaction, and harmonization of interests of different
social groups, organizations, and the public.

Corporate culture, as the highest level of organizational
culture development, is intended to define the voluntary
acceptance of the organization's mission, values,
traditions, norms and rules that govern the behavior,
activities, communication and relationships between
employees.

Due to its high practical importance, the topic of
corporate culture is attracting increasing interest among
researchers from various fields. Global experience
shows that corporate culture plays a crucial role in a
company's long-term success. Corporate culture is one
of the most important conditions for the successful
operation of any organization. It is a powerful motivating
lever that influences the labor potential of employees.
Turning a team into a cohesive, organized team that
strives for a single goal has a positive impact on the
quality of tasks, affects the profitability and productivity of
the organization as a whole. A pragmatic approach to
the formation and development of corporate culture
involves  establishing mechanisms for targeted
management of this process. Scientists face the need to
generalize the mechanisms of corporate culture
formation, and in the modern world, communication is
one of the main such mechanisms.

The issues of formation and development of the
organization's culture have been studied by prominent
foreign and domestic scholars: E. Schein (E. Schein
2010; 2019) and P. Schein (P. Schein 2019),
G. Hofstede (Hofstede 2016), P. Pisar (Pisar and Mazo
2020), A. Grof (Grof 2001) and others.

Among the Ukrainian scholars who have studied various
aspects of corporate culture are I. Otenko, M. Chepeliuk
(OteHko Ta Yeneniok 2018), O. Lytvyn, O. Halytska
(JutevH  TA@ Tanmupka 2019), A.  Mokhnenko,
K. Melnykova (MoxHeHko Ta MenbHukoBa 2021), and
others.

Ukrainian authors, including L. Drotianko (OpoTsHko
2013), M. Abysova (Abucosa 2018), T. Poda (Moga
2023), and S. Ordenov (OpoTtaHko Ta iH. 2020), have
conducted analyses of the information society. They
have explored the relationship between society and
culture, and have also examined the unique aspects of
dialogue in modern information culture. By using
philosophical analysis, these authors aim to understand
how the dialogue is used in various areas of
communication.

Communication in its numerous aspects is studied in
the works of Ukrainian scholars G. Pochyeptsov
(Moyenuos 2022), A. Mokhnenko, K. Melnykova
(MoxHeHko Ta MenbHukoBa 2021), [I.  Otenko,
M. Chepeliuk (OTeHko Ta Yenentok 2018) and others.

The aim of the study is to outline the mechanisms of
corporate culture formation. The tasks are to identify the
communication mechanisms and to represent the
peculiarities of their use to shape corporate culture.

Research methods.

To achieve the goal set by the author of the article, the
socio-cultural methodological approach and a set of
basic methods of scientific knowledge, namely,
systematic analysis, comparison, and critical analysis
were used.

Research results

The formation of corporate culture is an important
task in modern management, and its successful
solution requires a theoretical framework. The
scientific interest in this topic is explained by changes
in the socio-economic environment that require rapid
adaptation of companies. The ability to respond
quickly to changes is now a key factor in the success
of an organization. In such conditions, traditional
methods of personnel management, especially in the
areas of motivation and control, are not effective
enough. Therefore, factors such as "self-control",
"self-development"”, "responsibility" and "initiative" are
turning into corporate values that can give a company
a competitive advantage.

In order for a company to successfully adapt to
changes, it needs to have internal unity. Integration,
on the other hand, involves combining tangible and
intangible aspects to create a single entity. Corporate
culture plays a crucial role in this process as it forms
the general principles, goals, and objectives of the
company, which are then embodied by the staff in
their activities.

Understanding the evolution of corporate culture is
essential to comprehend the transition from the
industrial world to the post-industrial world and the
post-economic system in the last third of the XX
century.

Corporate culture was first talked about in the late
XIX century in the military. German field marshal H.
Moltke calls "corporate culture" the relationships
between officers, which include a charter, conflict
resolution styles, and basic values such as honor and
friendship (Moltke on the art of war... 1995, 45).

The first stage of corporate culture research involves
analyzing the essence of this phenomenon, identifying
its main characteristics, and defining corporate culture
as a specific object for scientific study. The
fundamental concepts of the modern theory of
corporate culture were developed in the works of such
authors as E. Pettigrew, A. Brown, E. Diehl,
G. Denison, and others. G. Denison worked on a
model of organizational culture known as Denison's
Model of Organizational Culture, which focuses on
four aspects of culture: learning, engagement,
adaptation, and management (Kabigtin et al. 2019).

In one of his books, "Leading Change: Why
Transformation Efforts Fail", John Kotter presents his
eight-step change management process, which
includes aspects related to corporate culture. He
emphasizes that successful change requires not only
changing the structure and processes but also the
corporate culture to support the new direction of the
organization (Kotter 2009, 42-48).

The research papers of E. Schein (E. Schein 2010;
2019) are particularly recognized in the scientific
community. His papers provide the most complete
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and comprehensive analysis of the essence of
corporate culture, examine its characteristics at
different levels of analysis, and attempt to describe
the process of corporate culture formation. Edgar
Schein's work on organizational culture highlights the
importance of understanding and managing culture as
a fundamental aspect of organizational life. His three-
level framework and insights into culture change
provide valuable guidance for leaders seeking to
shape their organizations' cultures effectively.

The next corporate culture research stage is
associated with the names of G. Johnson, and
K. Scholes, the creators of the very popular "Culture
Web" model, as a universal model of corporate
culture. It is important to note that corporate culture
can be a complex and multifaceted phenomenon, and
the "Culture Web" model helps to structure this
complexity (Johnson and Scholes 1993).

The "Culture Web" is a framework that consists of
six interconnected elements that altogether contribute
to the "paradigm" or model of an organization's work
environment. By analyzing each of these elements,
one can get a better understanding of the
organization's culture and identify what aspects are
working well and what needs to be changed. The six
elements are:

- Stories: past events and people that are talked
about both inside and outside of the company.

- Rituals and routines: the daily behavior and actions
of people that signify acceptable behavior.

- Symbols: visual representations of the company,
including logos, plushness of offices, and formal or
informal dress codes.

- Organizational structure: the structure defined by
the organization chart as well as the unwritten lines of
power and influence that indicate whose contributions
are most valued.

- Control systems: financial systems, quality
systems, and rewards (including how they are
measured and distributed within the organization).

- Power structures: the individuals or groups of
executives who have the most influence on decisions
and strategic direction (Johnson 2000, 429-452).

Matsumoto and Juang's research in corporate
culture, specifically in their work "Culture and
Psychology" (Matsumoto and Juang 2016), plays an
essential role in understanding this phenomenon.
They describe corporate culture as not just an isolated
social phenomenon but also an organic part, which is
a subculture that concerns the national culture in its
normative and value aspects. Therefore, the creation
of an organization's corporate culture begins from the
moment it is founded, provided that management
attaches great importance to it. In the first stage, most
employees are unaware of this process. Culture can
be formed based on goals, programs, principles,
rules, and patterns. Later, when employees realize
the significance of corporate relations and governance
within the organization and agree to the proposed
values and norms, the process of developing a
corporate culture begins.

According to E. Schein, the knowledge of an
organization's culture begins with the "surface" level,
or "layer," which includes such visible external factors
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as the technology and architecture used, observed
behavioral patterns, communication methods, slogans,
etc. In other words, at this level is everything that
members of the organization can feel and perceive.
Next, there is the second level of culture - the "sub-
surface" level. At this level, the values, beliefs, and
convictions shared by the members of the organization
are studied according to the extent to which these values
are reflected in symbols and language, and how they
carry the semantic explanation of the upper level. The
third, "deep" level includes fundamental assumptions
that are difficult for even the members of the
organization to realize without special focus on the issue
(Schein 2010, 35, 38, 53).

Ukrainian  researchers A. Mokhnenko and
K. Melnikova distinguish "the basic levels of corporate
culture: external, internal and hidden. The external
level includes how the company is seen by
consumers, competitors, and the public. Internal -
values expressed in the actions of employees. Hidden
[...] beliefs that are consciously shared by all team
members" (MoxHeHko Ta MenbHukoBa 2021, 47).

In the process of forming a corporate culture, it is
important to identify those tools (levers) that will have
the greatest effect. The following mechanisms of
corporate culture formation can be distinguished as
follows: organizational, economic, communication,
social, and psychological.

Thus, the creation of an organization's internal
corporate environment and its functioning depends on
many factors. Not the least role here is played by
corporate activities conditioned by information and
communication tools that ensure the interaction of
communication subjects in the communication space.

We agree with L. Smircich who defines corporate
culture as a "semantic system" consisting of specific
signs and symbols, including linguistic ones (Smircich
1983, 339-358).

Since communication is the process of exchanging
information to achieve mutual understanding between
employees to accomplish tasks, the following types
and forms of organizational communication can be
distinguished: written and oral, verbal and non-verbal,
formal and informal, horizontal and vertical, external
and internal. Hence, we can conclude that corporate
communication is the process of exchanging
information and ideas within an organization and
between the organization and external stakeholders. It
plays an important role in the successful functioning of
the company and its relations with society. As
G. Pocheptsov aptly put it: "Communication is the
same basic unit of social reality as time and space are
units of physical reality. Communication creates
people, societies, and states" (lMouenuos 2023, 134).

The study of communication in the modern world
has revealed that it is a complex system with stable
connections and relationships that are intrinsic to all
of its forms and mechanisms. It can be applied to any
type of communication, covering all social, biological,
and technological objects and processes. With the
rapid transformation of the information sphere in
modern times, communication has become truly
revolutionary.
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Corporate communication includes various types
such as internal communication and external
communication. Internal communication can be
vertical, horizontal, diagonal communication. External
communication includes public relations, advertising,
marketing communication, social media, and creating
a positive image.

Chester Irvin Barnard, in his work "The Functions of
the Executive" published in 1938, and republished
many times, emphasized the importance of
communication, cooperation, and a sense of purpose
within  organizations. Bernard believed that
communication plays a key role in organization and
management. He considered written and verbal
communication as the main types of communication
and potential sources of numerous problems faced by
managers and employees in interpreting their powers
and responsibilities. Barnard saw a key role of formal
organizations in mobilizing “willingness of persons to
contribute efforts to the cooperative system” (Barnard
2005, 83). Barnard notes several synonyms of this
willingness, such as loyalty, solidarity, and esprit de
corps (Barnard 2005, 84).

According to the researcher A. Grof, a company's
operation can be divided into four distinct stages. The
quality of communicative interaction in these stages
determines the effectiveness of a company's modus
operandi and its market position in any given stage.
Effective internal and external communication integrates a
company in the process of utilizing its internal resources
to the optimum through the recognition and transfer of
values from the environment. This strengthens a company
through the integration of new values into its attitude,
either consolidating or changing the corporate culture
(Gorf 2001).

Discussion

In management activities, effective communication is
essential for mutual understanding. This requires the
construction of an effective communication system that
includes feedback. In human communication,
information is not only transmitted but also undergoes
quantitative and qualitative transformations. Different
people accept and interpret information differently based
on their motivation and experience. Communication is
successful only if people have a similar system of
encoding and decoding. Also, the subjects of
communication must have identical lexical and syntactic
systems and understand the situation of communication
in the same way.

In social management systems, communication plays
a vital role in organizing people to achieve the goals and
objectives of an organization. Meaning can only be
assigned to activities through communication.

The modern model of communication is based on the
work of Claude Shannon and Warner Weaver. The
Shannon-Weaver model is a mathematical theory of
communication that explains communication in terms of
five basic components: a source, a transmitter, a
channel, a receiver, and a destination. It allows us to
represent the communication process in an organization
as an exchange of messages that can be hampered by
"noise" or communication barriers (Weaver and
Shannon 1998). The modern communication model

takes into account various types of noise and barriers
that can distort or prevent the effective exchange of
information between the source and the receiver.
Therefore, it is important to consider them when planning
and managing communications in an organization to
ensure more effective interaction and prevent potential
problems.

Taking into account mentioned above, the
communication process can be represented in such a
way of its characteristics: the beginning of the exchange
of information (embodied in some symbols and arranged
into a message), what is being transmitted and why, and
what response is expected; transmission of information
through selected verbal, non-verbal and electronic
channels, including speech, gestures, facial expressions,
written materials, and electronic means of communication,
etc.; decoding of the information by the recipient; and
feedback as an effective result of the communication
process.

To define and execute functional responsibilities
related with corporative culture communication within an
organization, certain communication factors are of great
importance. These include the need to identify the
primary communication channels of external and internal
communication; ensure direct and shorter communication
chains wherever possible in them, giving priority to
formal ones; and inspect the result of any kind of
communication by competent employees.

Internal communication is meant to unify staff to
effectively solve all tasks and consolidate efforts to
achieve set goals. Information is used for this purpose to
understand and comprehend all events, processes, and
phenomena within the organization. Information is a
crucial component of communication management.
Properly communicated information can help improve
the ethical level of an organization, enhance the
microclimate, reduce anxiety and conflict, and transform
the organization's values.

In contrast, external communication refers to an
organization's interaction with the external environment
and stakeholders. The result of this interaction is the
image that makes a company well-known.

Therefore, corporate communication is viewed as a set
of actions that an organization takes to manage internal
and external communications with different audiences.
These communications are realized through the
dissemination of information about certain aspects of
corporate activities and forming a certain public opinion
about the organization, its leaders, goods and services,
projects, and initiatives. Ukrainian scholars I. Otenko and
M. Chepelyuk support this view and note that "corporate
communications can be viewed as a set of actions of an
organization to manage internal and external
communications to create a favorable basis for
interaction with different audiences. Communications are
realized through the dissemination of information about
certain aspects of corporate activities and to form a
certain public opinion about the organization, its leaders,
goods and services, projects and initiatives, etc."
(OteHko Ta Yenentok 2018, 65).

Conclusions

Communication plays an important role in managing
corporate culture. The analysis of the literature on this
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issue, represented within the research, allows to identify
the key functions of communication in corporate culture
management:

1. Broadcasting values and mission. Communication
allows management to convey the company's core
values and mission to employees, creating a common
vision and direction for the organization's development.

2. Strengthening coherence. Communication helps
establish and reinforce consistent standards of behavior
within the company, contributing to a unified corporate
culture.

3. Feedback. Communication enables organizations to
collect feedback from employees on the current
corporate culture, allowing them to adapt to changing
employee needs and expectations.

4. Managing crises and  conflicts.  Effective
communication can help maintain the unity and stability
of corporate culture during difficult times.

Overall, communication is a tool for transmitting,
maintaining, and strengthening corporate culture. The
corporate  culture determines the norms and
prerequisites for all communication systems, including
"managers-subordinates,” "managers-managers,"
"colleagues-colleagues,” and "staff-clients." Different
types of communication and corporate culture can be
adapted to the specifics and goals of each organization.
Correctly built communications with target groups allow
an organization to create a positive image and achieve
maximum impact from its activities. Communication must
be systematic, clear, and aimed at supporting the
company's values and goals.
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T.A.MNopa

KOMYHIKAUIT IK IHCTPYMEHT YNPABJIHHA KOPMOPATUBHOIO KYNIbTYPOIO

BcTtyn. KopnopaTtueHa KynbTypa, SiK HaBULLMIA piBEHb PO3BUTKY OpPraHi3auiiHoi KyNnbTypu, MOKIMKaHa BU3HaYaTy JOOPOBINbHE MPUAHATTSA
Micii, LiHHOCTeR, Tpaguuii, HOpPM Ta MpaBuN oOpraHisauii, siki perymiolTb NOBEeAiHKY, AiSNbHICTb, CMNKyBaHHA Ta BiOHOCUHU MiX
cniBpobiTHMKamu. MparmatuyHMn Nigxig 00 OpMyBaHHS i PO3BUTKY KOPNOpaTUBHOI KynbTypu nepenbadae HanarogXeHHs MexaHi3miB
LiniecnpsiMoBaHOro ynpaeriHHA JaHuMm npouecoM. [lepen HaykoBUAMM nocTae notpeba y3aranbHUTUM MexaHi3amu  hOpMyBaHHS
KOPNopaTVBHOI KynbTypu oOpraHisalii, a B Cy4aCHOMY CBiTi OAHMM 3 OCHOBHMX TakMX MexaHi3MiB BWUCTynawTb KoMyHikauji. Meta
OOCHIAXEHHSA — OKPECnUTU MexaHidaMyM (PopMyBaHHSA KOPMOPAaTUBHOI KynbTypu. 3aBAaHHA: BUSBUTM KOMYHIKaUiHI  MexaHi3aMu
opMyBaHHS KOpPMOpPaTMBHOI KynbTypu Ta OCOBNMBOCTI iX 3actocyBaHHsi. MeToponoria pocnimkeHHA. [Ans OOCArHEHHS MeTu
pocnigxeHHs 6yno BWKOPUCTaHO COLIOKYNbTYPHUA METOAOMONYHMIA MiAXid Ta KOMMIEKC OCHOBHUX METOAIB HAayKOBOrO Mi3HaHHS:
CUCTEMHMWI aHani3, NOPIBHSAHHS, KPUTUYHMIA aHani3. Pe3ynbTatn gocnimkeHHA. PO3yMiHHsI reHe3uncy i po3BUTKY KOPNOPAaTUBHOI KynbTypu
noB’si3aHe 3 PO3KPUTTAM MpOLlecy nepexody iHAYCTpianbHOTO CBiTY B OCTaHHIN TpeTuHi XX CTONITTA B MOCTIHAYCTpianbHWM i3
NMOCTEKOHOMIYHOI cucTeMoto. Y npoueci hopMyBaHHi KOpPNopaTUBHOI KynbTypy BaXKIMBO BUOKPEMIOBATU Ti KOMYHIKaTUBHi IHCTPYMEHTH,
BMKOPUCTaHHS siIkux 3abesneuntb HaWbinbwmin edekt. B ynpaBniHCbkid AiAnbHOCTI  epekTUBHICTL KOMYHiKauiiiHoro npouecy
CYNpPOBOAXKYETLCA LOOCATHYTUM B3aEMOPO3YMiHHSIM, TOOTO Le nobynoBa egeKTMBHOI CUCTEMM KOMYHiKalii 3i 3BOPOTHUM 3B'A3koM. B
yMOBax fOACLKOro CrinkyBaHHs iHpopmMauisi He TinNbku nepefaeTbesl, a W 3a3Hae KiNbKiCHUX i AKICHUX NepeTBOpeHb, CpUMMAacTbCa Ta
iHTepnpeTyeTbCs BIAMNOBIAHO A0 MOTMBALT, 4OCBIQY KOMYHIKaHTIB. Y coujarnbHUX cucTemax yrnpasniHHA MU MaeMo Cnpasy i3 B3aemogismu
«noguHa-noauHay. Lle ctocyeTbes He Tinbkv OKpeMux iHAMBIAIB, @ M KONEKTUBHUX CyB'ekTiB, SIKMMU € opraHisadii. YMiHHsi opraHidyBatu
nogen Ana peanisauii uinen, saBaaHb opraHisauii NoB'a3aHe 3i 34aTHICTI0O HagaBaTW NEBHOMO CEHCY IXHIM AiSnNbHOCTI, @ 3aBAaHHSA CeHCy
MOXIMBE TifbKM Yepe3 KOoMyHikauito. BucHoBku. OTxe, cepepn YHKUi KOMYHIiKaUii K iHCTPYMEHTY YMNpaBriHHA KOpMopaTUBHOK
KynbTypOIO MOXHA 3a3Ha4MTU TaKi: TPAHCNALIS LiHHOCTEN i MICii opraHisaLii; MOCUNEHHS y3rofMxeHOCTi OiSNbHOCTI; CTBOPEHHSI 3BOPOTHOMO
3B'A3KY; YNpaBniHHA Kpu3amu Ta KoHdnikTamn. KomyHikauis BUCTynae iHCTPYMeHTOM nepefadi, MiATPUMKU Ta 3MILHEHHSI KopnopaTuBHOT
KynbTypW. PisHi TUNN KOMYyHIKaLi «KePiBHUKU-MINErni», «KePiBHUKWU-KEPIBHUKMY, «KOMNETU-KONErny, «CriBpoBiTHUKU-KIMIEHTUY MOXYTb ByTu
apanToBaHi Ao cneumdikv Ta Linen KoxHoi opraHisauii. NMpaBunbHo BMOYAoBaHi KOMyHiKaLii 4O3BONSAIOTE OpraHisaLii CTBOPUTY NMO3UTUBHUIA
iMiIDK | OCArTN MakcMMarnbHOro epekTy Bif CBOET AisiNbHOCTI.

Knroyoei crnoea: kopriopamusHa Kyrnbmypa, Kynbmypa opaaHisauji,
KopriopamueHi KOMyHikauyjr.
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TPAHC®OPMALISA MOBU KOMYHIKALIII NMig BMJIMBOM NPOLIECIB IHOOPMATU3ALII CYCNINTIbCTBA
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AHomaujisi. Y cmammi npogedeHo OocriOxeHHsT mpaHcghopmauyii Mosu KOMyHikauii nid@ ennueom rnpouecie iHghopmamusauii
cycninscmea. Aemop obcmore OyMKy, WO npouecu iHgpopmamu3auii cycninbcmea Cyrnpo8oOKyHmbCsi PO3BUMKOM HOBIMHIX
3acobig Macoeoi KOMyHikaujii ma nocuneHHsIM iXHb020 6r1u8y Ha HU3KY PiHI8 MOBHOI cucmeMu — JIeKCUYHO20, epamMamu4yHo2o,
cmurnicmu4Ho20 mowio. Baxnusy ponb y ybomy nipoueci gidizpae mepexa «IHmepHem», OCKifIbKU CbO200eHHsT OeMOHCMpYye
KorocasibHe PO3X00XXeHHs1 MO8HUX ghakmig, W0 3ycmpidarombcsi y 080X cepedosulyax — sipmyansHoMy ma peasnbHomy. Tobmo e
MO8i, SIKOK0 Kopucmyombcsi 8 Mepexi «IHmepHem» ma 3a ii mexxamu. @opcysaHHs npouecie KoMyHikauii gede Ao cripoueHHs1 Mosu
ma MOBJIEHHS y Cy4YacHOMy cycninbemei. Y makul crnioci6 ei0bysaecmbcsi hopMy8aHHSI 8aXIIUGOI MPObIeMU 3HUXKEHHS SIK PiGHS



